Name:______________________________________________
Period:_______

MARKETING RELAY
1. A restaurant building, furniture, decorations and other things that make it look unique are part of its _______________ mix.

2. __________________ segmentation includes people’s ages, incomes, marital status, sex, size of households and education.

3. __________________________ activities involve managing an operation’s relationships with consumers, media, communities, governments, suppliers, employers, and all other public groups.

4. The way a restaurant talks and listens to customers, for instance, through it’s menu, is called its _______________ mix.

5. __________________ segmentation analyzes the “heavy users” of a product or service.

6. All of the food and services a restaurant offers to its customers is called its __________________ mix.

7. ____________________ segmentation looks at consumers’ activities, hobbies, interests and opinions.

8. ______________________ may include brochures, sampling, special discounts, coupons, premiums, and contests.

9. __________________ segmentation includes where the consumer lives and works.  This will affect their needs and wants.

10. __________________segmentation looks at information about what consumers expect from using a product or service.

1. A restaurant building, furniture, decorations and other things that make it look unique are part of its ___Presentation____ mix.

2. __Demographics____ segmentation includes people’s ages, incomes, marital status, sex, size of households and education.

3. __Public Relations___________ activities involve managing an operation’s relationships with consumers, media, communities, governments, suppliers, employers, and all other public groups.

4. The way a restaurant talks and listens to customers, for instance, through it’s menu, is called its __Communication____ mix.

5. __Product Usage_______ segmentation analyzes the “heavy users” of a product or service.

6. All of the food and services a restaurant offers to its customers is called its ___Product/Service__ mix.

7. ___Lifestyle_________ segmentation looks at consumers’ activities, hobbies, interests and opinions.

8. ____Promotional Techniques___ may include brochures, sampling, special discounts, coupons, premiums, and contests.

9. __Geographic ___ segmentation includes where the consumer lives and works.  This will affect their needs and wants.

10.  
__Benefit________segmentation looks at information about what consumers expect from using a product or service.
